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INDIANA TONES MEETS HARRY
POTTER IN THE MIDDLE OF WNYC

In modcr'r\—day New York City, magic is real - it's just hidden
From the public. But Daniel Spellbound knows where to Find it
As a tracker of maagical inarcdicrﬁs, he makes his living selling
rare goods. But when he discovers a strange ingrcchcn . Daniel

catches the attention of dangerous alchemists and he
suddenly must test his skills on an adventure around the aloloc,
while the magical world hongs in the balance!
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Seasons
si (10 x 229)
s2 (10 x 229)

Boys
Tar@ch Demo

[e WINNER! - Best Animated Progrom (G+)]

ORIGINAL






THE MAGICAL INGREDIENTS
OF DANIEL SPELLBOVND

FANtAsy

FRES TAKE ON MAGIC AND> AkCHEME




THE MAGICAL TNGREDIENTS
OF DANIEL SPELLBOVND

AUTHENTIO donyl b(gh iuspimtiou

Adﬁoic & APVENTURE

MObERN NEW VoRK IEtting
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Magic is everywhere.. il you know where to look.

AN INCREDIBLE WORLD WHERE
MAGIC I5 HIDDEN IN PLAIN SIGHT

Daniel Spellbound provides a Fresh take on established
lore. This is a world where wizards are Hot Do
salesmen, mermaids live in a sewer beneath Brooklyn,
ond Gremlins run laundromats.




IF YOV'RE GOING TO SAVE THE
WORLD, YOV CAN'T DO IT ALONE.

When multiple villains are abter you, yipu're
gonna heed somé help. Buildina strong
—Pricndslnips, with p€ople you can 4Fust will help
you get thifough and make some aood decisions

alona the way.



. THE CHARACTERS

\

DANiE] SPtIIBouub




THE CHAQACTEQS'




THE CHARACTERS

Ludy SANTANA



ENCOVNTER OVER 20 MAsicAL
CREATUVRES AND BEINGS

PARK|MAGE



ENCOVNTER OVER 20 MAasicAL
CREATUVRES AND BEINGS

AlOHEMist



ENCOVNTER OVER 20 MAasicAL
CREATUVRES AND BEINGS
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THANK YOV!

Kate Schlomann
EVP Brand Mgmt. Content Markcﬁna

Gia Delane
SVP Global [_Di9+r'i|9u+ion Sales, Kids & Family

glo@boatrockercom.

BOAT ROCKER


mailto:emmanuelle.cadet@boatrocker.com

THANK YOV!

JON RUTHERFORD HENRY OR
PRESIDENT, BOAT ROCKER STUDIOS, RIGHTS SVP, STRATEGIC PARTNERSHIPS, ASIA
JON@BOATROCKER.COM HENRY@BOATROCKER.COM
KATE SCHLOMANN JESSICA WATSON
EVP BRAND MANAGEMENT & CONTENT VP GLOBAL SALES & STRATEGIC
MARKETING PARTNERSHIPS
KATE.SCHLOMANN@BOATROCKER.COM A JESSICA@BOATROCKER.COM
GIA DELANEY B KELSEY GRIFFIN
SVP GLOBAL SALES, KIDS & FAMIL‘éﬂECTUR, GLOBAL SALES & PARTNERSHIPS
GIA@BOATROCKER.COM KELSEY@BOATROCKER.COM
FABIEN CHING

MANAGER, GLOBAL SALES & LICENSING, ASIA
@ FABIEN@BOATROCKER.COM

BOAT ROCKER

WWW.BOATROCKERCONTENTSALES.COM
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